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MexauHeH J0KJIa/ 3a 1eiHHOCTTA Ha
»Ansepraiizunr lpogumxu” AJl
KBbM BTOpO TpuMecedre Ha 2014 r., chIiIacHo
yn. 1000, am. 4, T. 2 ot 3TIILK

1. Nudopmanus 3a BaKHM CHOMTHS, HACTHININ
npe3 TPUMeECEeYHETO U ¢ HATPYNBaHe OT HAYAJIOTO
Ha (PMHAHCOBATA TOJIMHA JI0 KPasi HA CbOTBETHOTO
TpuMeceune.

Hpe3 OTUYCTHHA NEpUOo[ HEC Ca HACTBIIWIMA 3HAYUMHU

CHOUTHSL.

1.1. TpunoouBane na IMA npe3 2014 r.

3a mepuwoma 01.01.2014 . 30.06.2014 r.
IPY’)KECTBOTO HE ¢ MNpuaoOMBajg0 JbJITOTPaliHK
MaTepHUaTHU aKTUBU.

1.2. Pe3yJITATH OT OCHOBHA JA€HHOCT

3a mepuoma 01.01.2014 r. 30.06.2014 r.
JIPY’)KECTBOTO HE € pealu3upaio MpHUXOoa  OT
nponaxou. JpyXecTBOTO € aKyMyJHpalo pa3Xoau
OT oOMyYaitHaTa IeHHOCT B pa3Mep Ha 8 Xuiisau Jiesa.
Kosm 31.03.2014 r. ,,AnBepraiizunr Ipoaumku” AJl
UMa KpPaTKOCPOYHHM TBHPIOBCKM B3eMaHHs 923 xuil.
JeBa W Japyrm B3eMaHus 238 xwi.  JieBa.
JpykecTBOTO MMa KPaTKOCPOUHHU 3aJIbJDKEHUS] KbM
poctaBuniu B pasmep 270 xwui. iB., a o0mo
3aabDKeHus B pa3mep 414 xum. nB.

2. Uudopmanus 3a CKIYEHUTE TOJIEMHU CIEIKH
MEXKIy CBHbP3aHH JIMNA TMpe3 MBPBO TpUMecevyne
Ha 2014 r.

3a mepwoma 01.01.2014 . 30.06.2014 .
L2Ansepraiizunr Ilpogumku” Al He e CKIIoYBaIIo
TOJIEMHU CJETKU ChC CBBP3aHU JHIA, M3KIFOYBANKH
CACNKH OT 00WYaifHa CTOMAHCKA JICHHOCT.

3. OnucaHue Ha OCHOBHMTE PHCKOBe H
HECHTYPHOCTH, Tpel KOUTO € H3INPaBeHo
Jpy:xecTBoTO Tmpe3 ciaeaBamus  (UHAHCOB

nepuoa./[py’)xecTBOTO € 3aBUCHMMO Hail-Bedue OT
o0IIUTEe TEHJICHIMM B CEKTOpa HAa MapKETHHTa H
peknamara. Thil KaTo pa3sMepa Ha WHBECTULIUUTE B
MAapKETHUHI Ca BBIIPOC HA MECHUIKBPCKO YCMOTPECHHUE
U 3aBUCAT OT pa3Mepa U paslpeieliCHUETO BbB
BPEMETO HAa MapUYHUTE MOTOLM HA CaMUs KIUEHT U

IUIOCTHaTa KOHIOHKTypa Ha CEeKTOopa, B KOHTO
omnepupa peKiamoiaTens, ,»AJIBepTal3uHT
IIpomumxkn” AJl e mHpsIko  3aBUCUMO  OT

OMKIAYHOCTTA Ha HMKOHOMHKara. 3a0aBsHETO B

Interim Activity Report
of ,,Advertising Prodigy” AD
For the second quarter of 2014, according Art. 1000,
paragraph 4, p. 2 of Public Offering of Securities Act

1. Information about important events that
occurred during the period and cumulatively since
the beginning of the financial year to the end of the
respective thirdly months period.

During the reported period , no significant events
have occurred.

1.1. Acquisition of Fixed Assets in 2014
For the period 01.01.2014 - 30.06.2014 the company
has not acquired any tangible assets.

1.2. Results from operating activities

For the period 01.01.2014 - 30.06.2014, the company
has not generated revenue. The Company has
accumulated expenses from its basic activity at the
amount of BGN 8 thousand.

Up to 31.03.2014 ,,Advertising Prodigy” AD has short
term receivables from clients BGN 923 thousand and
other receivables BGN 238 thousand.

The company has a short term liabilities to suppliers
amounting to BGN 270 thousand, and total liabilities
BGN 414 thousand.

2. Information on major transactions concluded
between related persons during the first quarter of
2014

For the period 01.01.2014 . 30.06.2014
»Advertising Prodigy” AD has not signed any big
deals with related parties, excluding transactions in
the ordinary course of business.

3. Description of principal risks and uncertainties
facing the Company during the next financial
period.

The Company depends on the most from general
trends in Marketing and Advertising sector. In the
view of the fact that the amount of the investments for
Marketing is a matter of Manager’s decision and
depends on the amount and time schedule of the cash
flows of the Client himself and the whole sector’s
situation, in which the Advertiser is operating,
“Advertising Prodigy” AD is directly dependent of
the economy cycle. The slowdown of the Bulgarian
economy’s growth, respectively, the reduction of the
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pbCTOBETe Ha ObNrapckara MKOHOMMKA, ¢hOTBETHO
HaMansBaHETO Ha pa3XOJWTe 3a pekjama U Meyar,
MOXe Ja WMa CBIUIeCTBEHO HETaTWBHO BIWSAHHE
BBPXY MPUXOANTE Ha JPYKECTBOTO.

To3n puck e [0 HAKBAEC KOMIIEHCHpaH OT
BBb3MOXKHOCTTa Ha ,,Aasepraiizunr [Tpomnmxn” Al
Jla pa3Bue MPHCHLCTBUETO CH Ha Ma3apa Ha ChCeOHU
crpany (I'spumns, Kunbp), KbAETO NpeanaraHuTe OT
HEro peknaMHU yciayrn  Ouxa Mornu jga Obaar
peanu3upaHa Ha Mo-BUCOKH LEHH.

TeHaeHUMATA B NMOCIEAHUTE FOAMHU € BCE MOBEYE
peKnamMoaTesli 1 KOMyHUKALMOHHU areHUHH Ja ce
JIOBEpSBAaT HAa  HETPaAWUMOHHWTE MeIUu  3a
KaMIIaHUUTE KaTo TOBa BakKM B 0ocobOeHa CTerneH 3a
Hzrouna EBpona, u3octaBaliia B 3HaYWTEIHA CTENEH
OT 3amagHuTe TMa3apd B TOBA OTHOLICHME.
CbBpeMEHHUAT CBAT ce€ CTPEMHM KbM HOBOTO W
HETpaIMUMOHHOTO BBB Begka ctepa Ha OwW3Heca, a B
pekiiamMarta HOBaTOPCTBOTO e 0cobeHo BaxkHO.
Bceudko ToBa ch3naBa uAeaTHHTE MPENTOCTaBKH 3a
MO-TO/IMO TIPUCHCTBME Ha BCE MO-pa3HOOOpasHU
pekyiaMHH HOCHTEITH B eXeIHEBHETO "
NpEeBPBLIAHETO JIOPU HA TPaACKUs TPaHCMOPT B
menus. Peknamara M3HUKBA Mpel NoTpeOUTeNnuTe Ha
BCAKA Kpauka, a TpaaulMoHHaTa W Haki-Bede
TeNEBU3NOHHATA pekjama OuWBa Bce  MoBeve
u3ocTaBsHa oT OusHeca. Toea € egHa peajHa
BBb3MONKHOCT 38 ,,AnBepTaii3unr [Mpognmxu” Al na
CTaHE YHacTHWK B €QHO CbBCEM HOBO HampaBJieHHe
Ha pek/iamara, KOeTO OCBEH BCWUYKO OpYyro lie
NO3BOJIM  Ha JPYXXECTBOTO Ja TreHepupa M
3HAYUTENTHU MIPUXOJIH.

advertising and print expenses, may have significant
negative impact on the Company’s income.

This risk is compensated to some degree by the
potential “Advertising Prodigy” AD to develop its
presence on the market of the regional countries
(Greece, Cyprus), where the distributed advertising
services could be realized at higher prices.

The trend in recent years is more and more advertisers
and communications agencies to trust unconventional
medias for campaigns especially in Eastern Europe,
lagging behind significantly from Western markets in
this respect. The modern world is to seek new and
non-traditional in every sphere of business and
innovation in advertising is especially important. All
this creates ideal conditions for a greater presence in
the ever more diverse advertising media in everyday
life and make public transport even in the media.
Advertising appears to consumers at every turn, and
the traditional and especially the television is
neglected by the business. This is a real opportunity
for Advertising Prodigy AD to become a participant
in a new advertising brand, which among other
advantages will allow the company to generate
significant revenue.

Date: 17.07.2014.
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	Този риск е до някъде компенсиран от възможността на „Адвертайзинг Продиджи” АД да развие присъствието си на пазара на съседни страни (Гърция, Кипър), където предлаганите от него рекламни услуги  биха могли да бъдат реализирана на по-високи цени.

